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This presentation is for information purposes only and 

does not constitute an invitation or offer to acquire, 

purchase or subscribe for the securities of VTech. This 

presentation may constitute forward-looking statements. 

VTech cautions that these forward-looking statements 

are subject to risks and uncertainties that may cause 

actual results to differ materially from those indicated in 

the forward-looking statements. VTech does not 

undertake, and specifically disclaims, any obligation or 

responsibility to update or amend any of the information.

Disclosure Statement
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Acquisition Completed

 Announced acquisition of LeapFrog

by way of merger in February 2016

 Consideration: approx. US$72 million

 Financed by internal resources

 Merger completed on 4 April 2016

 LeapFrog is now an indirect wholly-

owned subsidiary of VTech
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Complementary Overall Strengths
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Brand
• Stronger brand name in 

Europe
• Stronger brand name in US

Products
• Stronger in standalone

products
• Stronger in platform 

products

Geography • Global distribution • More US focused

Talent 
• Stronger in technology and 

engineering

• Stronger in content 
development

• Strong education team

Cost Structure
• In-house manufacturing
• Cost efficiency

• Manufacturing outsourced
• Higher overheads in 

operations



Complementary Product Strengths
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For the year ended 31 March 2015

Standalone / 

Learning Toys

77%

Platform 

Products

23%

Learning

Toys 

30%

Multimedia

Learning 

Platforms

68%

All Other 2%



Complementary Product Strengths

6

Consoles and software

Reading

Toys with Keyboards or Alphabets

3D Character Design

Playsets

Big Boxed Products

Technology Intensive Products

Manufacturing Intensive Products
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Consoles and Software
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Reading
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3D Character Design
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Toys with Keyboards or Alphabets
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Playsets
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Big Boxed Items

12



13

Technology Intensive Products
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Manufacturing Intensive Products
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Strategic Acquisition
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 Immediate revenue contribution

 Negative contribution in FY2017

 Acquire a well-known educational toy brand

 Enhance R&D capability in learning content 

development



Strategic Acquisition
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 Broaden product portfolio

 Eliminate costs and investment for competing 

with LeapFrog

 Strengthen global leadership
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Q&A 
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Thank You

18


